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1. Researcher-Made Management Marketing Questionnaire (R-MMMQ)
2. 24-item Brief HEXACO Inventory (24-BHI)
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Abstract

The aim of this study will be to investigate prediction of marketing management based on
personality traits among influencer of network marketing of instagram social media. The
quantitative- correlation method was used. The statistical population consists of all influencer
of network marketing of instagram social media in Tehran in year 1400. In this study,
according Convenience sampling method, 150 people by formula Plant of Tabachnick and et
al (2007) were selected as samples and they were asked to fill in the researcher-made
management marketing questionnaire (R-MMMQ) and 24-item Brief HEXACO Inventory
(24-BHI) of DeVries (2013). The collected data was analyzed using Pearson correlation
coefficient and multivariate regression analysis. Findings showed that there was significant
correlation between personality traits among influencer of network marketing of instagram
social media with marketing management (P<0/01). Regression analyses also revealed
that%63/3 of variance of marketing management was explained by personality traits. This
study confirmed the significant contribution of personality traits among influencer of network
marketing of instagram social media in marketing management.
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