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Investigating factors affecting the empowerment of insurance
customers in Iran

Yasanollah Pourashraf*
Ardeshir Shiri 2
Seyedeh Fatemeh Hamidi ®

Abstract

The insurance industry, as a subset of the service sector, which will gradually play a
greater role in the service economy of the current century, can play a significant role
in creating employment for the country's young population by creating capable sales
networks. The purpose of this research is to investigate the factors affecting the
empowerment of insurance customers in Iran. The present article is the result of an
applied research using a descriptive-survey method .The statistical population includes
managers, employees and all insurance customers in Iran in llam city, which is 207
people. The research data was collected using standard questionnaires and analyzed
using SPSS22 and Smart PLS3 software. The results show that industry challenges,
customer expectations, and performance improvement play a key role in
empowerment.

Keywords

Empowerment, industry challenges, customer expectations, performance
improvement.
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