Journal of New Research Approaches P RP (2R SBO K Y) wllad
in Management and Accounting GIlNls § 9 g

ISSN: 2588-4573

http://www.majournal.ir VOYP—V0OF o VF Y Oltusj 4 o le cpan JL

D 50 dawly B b e 50 (HBy o p (il Culghun 6

V% - .
e Jry
Y & .
SHhaegl)
LAAAMALREEF AL B ARV SR

o

ol ezl s < 0T 4 glaws S S8 ol Coenly 6510l 6 5 s oo S sl JLs 4 eSS
4 98 S S ol Kos s il e ) Suje s plerl Sl s 53 Dl baly A plelid G I O
OLS IS 51 &5 Y0 (ot cpl (6oleT dmaler 35T (o Comns 4 (265 S o ¢ plazmrl s gl dbes 4 5 kit ) 50
i sl s Kl e s ikl alian e esls ngcho.-)\ﬁ‘.C,..»ia:ﬁ O, s 8 50 oy 5d e ide sleS 5
B ol ok o3zl o Solas o Jilom (5l SYslan i35 5 SMARTPLS 4.0 158 05 51 s 455 0505 5 La el
S il 4 mte (G565 wligs iy ( SV (o ) ol Cd e sla Sl sl | S das e OLE Giow
o,p:\,,u_l@ﬁ,;ﬁé>w16u¢gw6|ﬁt64ﬁ>@owuA:AL_W.»J?@@B,Q}U@\@,UQ;{,&
Sl Ay 0iiS sloml s 53 5 Dyl sl 4 e aoms ol S s lendled > Jlb S8l blie 5323 8 o
S5l deg 4 U sy e &1 LS5 W) Ol e Gl 1) ol Jeadlysiws )y cpl ol S0 2B Sy pe sl
Ay led ISl () e dnt 53 5 O S S S S50 Do (Flor| S s

Sowls™ o759

LS (A D e oIS A O h 0SS0 eler ] S s

zahradashtil102@gmail.com.ol ;1 <5 Ol 1 (S5 58I e 55 90T dmms g0 ¢ Jlo 5 (6 lilu 2S5l 5Lkl )
Ol Ohg Ul S S e Gl dmmss (Jby ol euSils iyl wli S gaemiils Y
reza.boubehrezh.14011@gmail.com


mailto:reza.boubehrezh.14011@gmail.com
mailto:reza.boubehrezh.14011@gmail.com

\OYP-\OOF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\-b.Lm;-}C..iﬁJu BE] uﬁf 6‘:“&)}3- ‘_gl.aé_)g.l}) Y

1Moo )

o o &y amsler 511 (ol lia 457 Ll 315 513 LglaSl 5 Laslgs ol il odge ol 5 (uline by (lomr) S fe
(03 4y el 5155 S5 Olsie s by 5 il Caly s (b Sl (035 8 o s ) 53 3,0
Lil (gr o B pdy o pa 53 5 oler| Do 4 plairl S e 4By 5 Bl dnn 5 pal g 3 il ol 4
OT plol 5 oles  pike 1y 3550 (oS 208 ¢ sl (o s o (Sin b 5 51687 Bl anw g a8 ol 55 s
B .J.i:}f 35 5 Pl G pd S Coanl 8 ol olax] o SICOVID-19 = sldle js.uils
Ll S sb 4 g (atd Lams 53 D3 g egmn ¢ ezl (OIS o 5 51 0lps5 ol S Ll 3 b oS
L35 Eelsgen S 85 pasmial Dol 3055034 Olss alys (solal bl 5 Kos O b5l 5 e laz!
5 ol $lSen & 5L COVID-19 iy 5 elarl ¢ s3lasl Calge 15,8 15 les (o,me 53 psgde ol b
5 bt la Gl (YoY bl Ly 5 ol Ly )57 s 4 ) ale g 40T 5 &K L alia (61 5130
4.l o3 SCSR &qutwmw\)ugsjdeOVID-wﬁfm&Juﬁj\@u@t@?&,ugw_;
Ol 5 5 Dllast Kol 4 W3 ol 4 el 355 e by edle b Olojle s Sl
5 omS gl 5 CSR (sl o bl Sk 51 55k (V1Y v a5 2lsl) il 55 IS 5 S anal
5 D)l CSR s Jlb oSl a4 T Gpte b Wl elsyli yp i 1 LS
Gl 6bs s (Yl S ¥ Ye ol Kan 5 15T+ Y e eSCadl ST Yo 0, e gty 5l 6Y 2 YV (01,0
s S i1 polie (6,858 4 ¢ Ledllr pl b ablie gl it axlsn (ol (265 letlla b ool slealSy
& 0l () s 4 oS (5I5L 3 1y mlte Wb By Su e K 03,57 s 4 sl S S AL e Coesl Sl
ol S s 355 0 Sl 4 e (800 9m (630l (Sl ST 1y IS8 elal S g 5l S
sl kS e Ol 3503 ol s 4 (solamil (sla oy (sl 5 &S 51l glakly 5 Sl Sl (5 dtne LS5
o S b ol S s 0T 3,50 65 48 AST n eslizal ba OleSle o5 sl o Le & 51 Ll aslows] 4 4l
5 SeidSs )t @5 5 AR Sl e g 350 L) S Sl (26 Suje &5 ae CSR sl
st e Ol i 5 Slos & 48 Sl pslibs 5 jatis T3 (26) Coje (V1Y il 5 dnws V017 (S st 5
Dhyite sy LS sbul ol (26 S GleSawls dauly adils Ol )0 35
03,51 Olaayl 4 1y s pdy Culiys sl Gl 5551 by (65 Shoe Elass Bbl3 )l 5 2 o)l seny 03 kind )
3 0s) Tl A3 (Sls (2B, S CSR SISE e ST (Ve Pl (5 o 5 ol 63 Hlph) 2l
5 Ghaw VY OLer 5 ) das s Ol Ste S g 1y daly ol Sldlas 1 s (Y1400, s
I e alaly by s SO Iy ol abaly b o Oladllae ol 51,05 5 5 (VoY OKan 5 K15 4710 0l Kan
sl 53 1y CSR & b Liles ST 3 65,28 &y go 4 Oliiee (Y 0L a5 5 V208 ey 5 Kk) s S

PSRN ‘};tfm},\i,\?“bmmo\,&w,me@,:p(vm WSHL) S el OS8O el



v e abaaly S LS 8 26y S elatsl O s 26

ol S5 51l ) 6 CSR &S s S Olgze (Y01Y) 338 550 905 5 ol Y YV O 5 55 9 Y2 VF (ol S
OLen 5 pol oSl s LS sl (2, S e Ll o (3 e 4 S 0 ST S0 g 4 S
3 8 oy e s Lol b S plesl s IS 5 ST (5351 2l 53 L CSR b 0S5 85 S slgrty (Y1)
(0 3L 53 5L CaaS 5 S b tlo i (Vi b3 cpslie Jols Olojlu (6l osllan & e dudo 3050
Ler G L DY pame Lol 5 Colam 5o b pdy D) pe la wyja 51 0AS mitte (. Jo y o 4 Slazel Lod
5 S )0l sl Glpu Ll s 5 cwlie 3l 6 sbul 4 Sdelas (60T (328 5 arw s gla 4ie) b
S le B L (B Sae p CSR ST ey Ooua L G p) Dole b m ol OB 855 (1 (Y20 Qe
S8 ez sl o Syl 6,8 o)l S Wil o U4y BB Slides D8 &K Wl ol b Sh Oy s
S Sl 2l G ) e p sl o RS else ol DI 5 S SE (BB Cye S0 el CSR
oemmer ol 2By o s CSR o alaly awile 28 5 Sl CSR s b &5 5Lk 4 &S 10 &K & g oS
2l Bl S5 6K () oo b s 5 e 5 5b 4 CSR sl

rg R Sledl 9 5 (Sbe ¥

HS g (Fi | o e

S e dm 53 S 5 plazr) (IS5 L Sl 0dd ST 4dS 4w I ABL o patie OT pU 51 4T ) shailes
355 b Lo 53 487 35 oo a8 8 i 55 (6l Sl s LS B L S0 S ylad Ol e 4 S5 oo
Gy 5 45,801 01y o 1y S, ezl Sl a0 4 0Kan 5 a0 (V2o A (OB 5 55) .S o ol o dmals |
ol 4 T Sadbge 5 s 0l o 53 Dpge w35 bl o L) 5 S S 5k i w g LT s S
aralr 13 5y 4 s b 5 s Dy g0 43 S50l plamil b il g i LS I Bl S dmelr o7 ol sl
PSS S8 BT 5 s i pdsn b OS5 olanl S gta(Y o) O phine 5 o)yl SGS
o VAF JNAr Gl was & by e (25 ol ST 3 S oalie |5 ans cpiiz 3 Oly g |y 15 355 anels Jolis
5 B ST GBY) s, (S 0 el Cdsin i b alaly 55 oy 4 Ol o guast oyl 3 457 AL
A58 0Ll Slusl s B 5 AT laans 51 LS 8 elaml S giee 5 ol Olpde i (Y914 0, Kan
5 4 0lsle bl o3 g plemm| S gtun 4 bg e i olem| O gt oSS 1400 Jlu b (1448 4,8
S e 3 Oodke iy S5 V800 s ST L3 (Y007 plSK ) Wy o Lol pygie cpl & b Olojle Sl
o 53 CSR (g i 5 (ode Slalllae Ly S5 ¢ 1A%+ 51900 (sla ams 53 adly 53 LT s 4 (S5 eloz]
el sl sl 355 QST 53 (VAOF) iy (Yoo A ( Dois § 125 0T oo s 5 Sy O ez
b gt bt 0387 (55,m 4 Olejle &5 sl Sl (plai] (ugm olaml Sl e 13 ST 15 1) S olan]
ool (51 Il 51 ol (51 4 sazmn il azils Sy gllan amale Sl 5 la 5550 55 4T Sl 5 s (6,8 peat
2 ksl Glealy Olalo DLl 5 Sleanal 55 5 b 3,8 ke (65 g S0 olal Gl O e



\OYP-\OOF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\-b.Lm;-}C..iﬁJu BE] uﬁf 6‘:“&)}3- ‘_gl.aé_)g.l}) \d

D350 3385 (o amlr JS S5 CiS p it S Cel 8 ol SIS 3T 0L e 5 OSSOl el
AT 5 g 41 (6 St b i OT Slusl b Lo, s o gasdl e ¢ psgie nl Slusl 53 ¢ 630 B+ a3 55.(1AOF
osthe s (VY0 YA e 5 LYo YY) )8 ).l 5 dyidond Jlo 55 pslihe o) 50 4 CSR p g § gamae )3
(oo 358 o ol ok 03l ks ele 5wl (s3lamdl Cundly 5 8 a5 53 b (gl abasd Oy geo 4 ST o
Corge 45 (YA Dge 5 ) 3003 sy paghe b oslsd ok 5 SelEss AKEIs syl (Y018
53 Jle e 55 (088856, 55,5 e Olan g I8 5 Sy e ) T dlesl 0l 53 Lglejle ys (o553
S S st b IS5 Db 5l albyls dew e 0T 5 3505 3525 &S 2he jate oSG CSR 0SS Loy sl
ol (e Ky el ¢S ozl 515 ol 5 Gl Sl 51T (Yridy) 508 oo s Calibes
S NE S s fle Jalse dnn milie 5 Slad g 355 (8 ke Slasendl 53 b Lipd oo ol Sacily gl & o oo
(Vo) 5,80 s s 1y oS0 b

Sble 5 dms o 53 Ooua 1) 08LS slacmes & CSR (slaz b cim i1 s 3 il 5 oo (omen LES 3
G 032V s A8 e Gzt L) genS S elazrl (LSS (slag b ABl e cias o 1) SSUS
s OS5 5 ot L3 (YVOLKen 5 0l). Ty 5 3s,3 il 5 i O e Odo 5 i OLis WY
(Y VA5 s 5la 5 BlanS ™).l ok 0315 513 (6,5 (sla asli i 2 o5l 53 CSRsla Colai

b okind 58 s Sl @35 55 b 5 2550 ol Gl Lo s sl 5 ol Dbl s Oleind )58
Wl Slojle 5 (ool (Sl s o5 1 (oS 7 Oladi 3 (655 ool 438 51,5 ASTE 350 (655 g 3l olor | g
ST r T op 4 ) (elazl ) Gl ple (Bt solamile ol Slgp )5 (M cabdd 6555 pl Wl >
4 bl T Sl 03 28 Ol amsle LT 21 5 s 6850l LS5 68 Sl )y Olai3 (5555 w0l
5038 w5 3,0 pges 5 o) e OB IS 4,0 OUS IS 1 analr Sl s e sla a4 Olylbelgm
L (sl odomy ssb 4 0S8 65 Il an g5 45T AST o ASTE Olei 4 k5 (1398 ¢ Slal 5 & ) kit SSenils
b Lame 5 OEUIS 5 pme LS (Ol yhalgr iile Caliies Ol ylobolgn Dyl 5 ba sl g 4 Y oS L ey
(Y 00, 5 o ). Sl L5 e

(AR Jguy) 1@ ¢ w36 039 dw 10 (5 oo  Lloir! Cuf ghunn oos Olaskin 4 J9oe

055 G Vag | V4% B 1Ar ol VaF DA sl
sle—Call sl Bl oL, sl 2Bl
¢ L e e Gl SIS il i it il Lo
dzsl> 6 _@"L"
QLS IS 4 e Sy e (g Sy De0laiiy3 QLSS 4 S g e g Sy | o e g ke g Sy
analo 3 5 geOlaisy 3 O 5 (e 5 OB S 4 50 ¢ O 2 O &

s sl ey 3115 6557 op Canl 3T o e




Ot daly LS 8 26y Sy ol S e 30

(AR J g ) 1o ¢ S 36 039 dw 10 5 oo  Llod! S ghunn oos Oilaskin 4 J9ue

OS5 Y4ge 5 V47 B aY. sl 1a¥ JNA sl
Sl EiSie O 2 b, Lb s 5 b Iy Cdlss Bldsc o o
d)é@ég\,ﬂﬂ.ﬂd,@'&é3@‘6)jj~é
sl ails 6,8 ansl S,ls
bs bie S5 S Ul s S baoen |y 3,0 L g
RV FRERWIN :;l:d,:.’f

o e (N o s 556 ol g bl o s Bl gr o Bl ¢ olez | o s I8 L5 S
ST YV gkl Y0 0B s YV S e Sl AL Wl s sV FAF Gl sal). Gl s Lk
S 5 Sl Jl s 55 Ledls 48— OLSTS 5 0L riwecdss dhea 31 —0lin3 sla 1L s 4 ¥ e rAcs s ulals
2 ol o0 O 5a 55 e Jas S5 Olge S ¢ k3 8 L) olezml S s 4 (6,05 s el e

(VY O Sy Kol ). as 15 Lok |y s = CSR Sls s (sla ol 5 sl

TN

(124 319uml) J 938" (olosir! ol ghumo (431 50 Ak Jiho ) IS
HP-1PVE 2 RUI LT | WV | QR EY

,ljsfum;mouju@,\gm\Sq\ww,u;@},;,@\@ﬁ;y (g3l Olojle a adsl O s
VIS 5 S O by 1 amals (o5lasl SoloLis | iyls aidsy (o3lasl (gls oy (VWM wss 4o 5 2b3))5,5 o0
J5,15 oo 4 (1481 J5,18).515 5 e o g 5187 T 5 5115 amal 5131 5 dnled cpuals 1) L0555 LT oS Sleds
Sl 5 15k 53 0le (B 5 shite 4 Sl o SSTE ESG &S r bl o g3bal e ole] S s o ege
Bl Ol ST @ (g Olajlo dgmd (285 olazal ol gt dl 5T 5 s 2315 (655 0,0 ¢ Amalr sl 0B

. (Y'V\c&b&aﬁj@d\ﬁ ).@l}\v\.i‘.g: wj)wbjwjb.:z»)‘ bl (Sodedils gl



\OYZ-\0OF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\J{LA.;-}CﬁJ{'J»A BE] uﬁf LS‘:'A)}: ‘_gl.aé_)g.l}) I

HElir | ghun (SB

o8l o gue by e 5 05 gl 53 45 s ok ba Olele 5 LS b 5 Sl ok L (S50 e ¢y ng
ey ol M el O a4 digls iy o135 lojle adS 535 8 o jaiie smslr g ol ol LS
(PANY MG 53 g0 5 (2 3)) ST o S 5 55 olozrl ol 3

H el Sl ghue (IS my

23 Sl a5 338 o Lo amle lajlis 5 b 550 ol amele Ol o ol Olse 4 dn
Yoo s X8 S s S VOO ) ols 13 0T 1 51 55,8 15 oS ld wsmls
b Od) Cgr W 55 S5 Ot b allte BN 4 ss 3,55 5 Jols slerst S s (YooY (sl
(Vo PGS )il (o &S 5 51 2ol 5 S5 3 Oladty3 5 4 5 (S 3 g Lo ok
Flir | Sl g (Juso v

LS lods 5 YIS W5 ST (550 51 6503 0 A3le ¢ acd Jamme 51 Cule 05,8 1 53 Jasms Cany ; CSR
(Fo¥ e O 5 0l) sl Loy § Jams it ss o8 la)lS 5 ST L T L5 5 L5850 s 5 Lo

f o gl 4ilusgd piy By

S e gledlas 55 oK S e g ¢l 039 " gt g gd "l @Bl dmy ) 51 s, S (6 Ko o
el 2813 392 s VFY s sl Sl ol (V884) e J5,08) 33 8 o S5 S 50 5 oloin] SDane 2alS Esls
23 b ama g il (plaml Ll 8 e 4 D01y 25, Sl S 5355 ilen iyl 5 OS5 ey Sl
5 550 O 5 ) Calgl ol (gl dnele 4 0 g Sl Iy Jlisl eSS (Yo 0 Feld) disstls 4 5
5 el s Shee 4 glows @l 5l ml &K Olge 4 1y S0 gls S st o Kaags . (Y K5
(XY Sl5 5 15 Llos Sy 6, oS

P PR

S s b Ol ple 4 Cand &S0 26, L1500 s a5 &S Sl alge 51 gl asgaze b Jule 265 s
S5 0L e sle B30I b g s sn cnl ot (V48R0 GHL)AEL (g e SLeT & OT 515 OS5 03,87 Jos 5 Go o
L;J:.J:.ﬁg"_,.a\.:..i:ngt.i..nLgl.@,bj)\Qohju&bjoﬂﬁ\)lguuﬁj)‘qjaQ)yq.aj\:r@*mbu)‘ohju
Aol e s S 12 25 S, & Cand Gatla 5 551 0T 5o S0 OT 52 ¢ AL OT p Glate b S azils
(VPAY o 3 & 40)-3 5

S SUCOR igs g ik (25 oy o il bl axils 5L s Jleb (2 ial g oo 487 (golasil slalSs
4SSl oSl O & bl (A Sl Sl 03 O o g1y LES 3 S Sl Sle s 5 Sl
oS S g gad b 8 B0 s auia &K Olge 5,8 e Sl Al Sy e sla 5550 5 o8 s 51« CSR
OLSer 5 o) S plaze Uiy 51 1) 555 U 5gd oo 36T b Olojle bw g gl 4 &5 Sl &5 30 2l LS

@g) C,.lpoJJ}TCMJMé\j@‘)bgskjﬁ(\"\/\ c()b\g&h)w:jjuls—‘fwﬂ"'f Cf‘;jj)ﬁ‘\"*\



v Ot daly LS 8 26y Sy ol S e 30

s oy (2 S ge S das (s b (YY) Bl (VY0 iy 5 gammn). b 35 |5 355 CSRGls led
Sl a3 5 (6Ld 5 4 Cned 2 Slads 5 pemes €150 (6l i Groly, JLis 4 &7 ol 05755 (6l Sl
5 ) 335 o cmpe ss s Sls Bl 52 L G, 5 ST o Ly 8 1 by ST olal an 5 CSR
sowl 8 86,8 )3 by Cou de Ob the uoman 5 S weobully by gl BLCSR (Y YYolen
S 5 G Gl bl 215 K5 8 S Lgd(YHYY, @alT LS 5 sl ol §) ol Sl 2B, e oS
285 L 55 6olas sl Olejle g s Dped (2021 ¢y S csle) il 285 S e a5 ol (S
IS e ¢ amD yy S oo Iy 5 Objle 0L rie a7 gley (YOIA ch&M}m;) Ll (S90S
(VRO 5 g2 ) 355 0 &S 0 3 5m Jhul 3 el Culgh 55 5 355 o b 35 0S5

4
(\'~~ﬂcoy«éla-;g%fx).&ub_g;ﬁ4%‘ou.;ujuq@&k&.@f&l,;lj\a‘@,@dﬁgﬂg
53 IS i O bV g s 5 4 el ).l OT Ol 523 55 Olejlus 3 3ol OS5 & gl p sgde 5 Lns
b ol e bbb ¢ daulsy abor Sl ol g 51 onnmy o33 Sb Cond 5 350 oo LS5 Olaiy3 a5 5 0Ly I b
5 80).3,5 or 513 SV pams kS a5 elamr] S gm 25 Cu e Jlo s Shas Gl Kb g e
(YA G alltes 5 die) 3515 Cml Sl o 870 tasily (510 (512 5715 & e el s (T41001 s

Conite b Olo sl 3l odtans 2 5 o o Sy S Aied S i 5 53 Ol OIS wle e Jold ¢ Olaind
S 03 S (o sl 1) (fte Craind 45 ol pogr fabge OS5 Ogh (Y YYOLn 5 &L, £y
0 S Sl Gmlir o sgie &S 5 O 45 (2022 08 55 5 ule ).OB LS sl 5 OIS wle (0L i ol
5 Pla! S gt 5 OS5, ¢ Jl 3 Shos «Dlods 5 J puamme CokS 06 o0y dile ilisen gla Laia I Wl 5
S Sl (63 5gal glyls OS5 Seh (VoYY (oo 5 5m OLLT Oseud) 3,8 S5 byl 3yse Jases S
Sl OSSO ed OSKan 5 g i i€ 4 (Y YY LSl 5 JIg,BT) das e Sl 1 0S8 ke S5
LS ¢SS e oS b 4 Lily o CSROLK! 5 55 0. A8 o sl |y 08 Aitig 5 5 OL e o slezel 5 (5405065
dlo w5 OLj2ie S dad o b § 55 (Y018) IS mls (VoY 0l8a 5 jile). S sl 220 g b
(S b O eh Vb e e STl axals 5L 53 o O g Olesle S Sl kimn s s 5 51y OIS
doly b &S 8 CSROYVYY Ol 5 5game (Y0 Y0 OS5 455 ooila).das oo dnw s 1) clasl 5 Ob i dgn
C(TN s e ) 3405 a3 5 OIS wle s (EAST sl OL e OUST ols 0 SUE Oleind L SKosj
503 5 Lph o e Sl ol dh gy L5306 ¢ s BLS1 3 a3 glaes 8 ol 51K LS glacS s

(YY) OLSan 5 ¢Klg) 5T 5505 4 Olaid o 31 ke
o bl sl el CSR Sleludl 55 b 51 b lael 201531 LCSR &Sty aoes ol 40 (Y014) 0K 5 Lo 53s

NI RUAE N2 U VSR S JC U NP RE FIU JUNFRVIN-Y (S N o S



\OYP-\OOF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\-b.Lm;-}C..iﬁJu BE] uﬁf 6‘:“&)}3- ‘_gl.aé_)g.l}) A

A8 s 1y Olejle &K O gd Llg o el S st s (51 mal 31 5 Olejle (g ed slaylby oS s
WS Sh s g aS s e Olis S Sladss ped 53 (VoY cFog s T lanls ol ) o i)
L (V~w‘o1)\§‘m,w,;_,tfumw\eo;,6««\@\,&@”»1) S o iy b bl b Olein 3 (6,8
305 355 I8 o 5T Objle wolie 1 il CSRES oy, 3558 5 gosudous oo Slidos ol ol
5 0bmie b e Obl )l 5 e &S Hlie gl p S 0 &S5 CSR (gla Sdlad s Laobjle (Yo Y0 i g 5 gas)
53(2022) 0K 5 O copl pogdhe (Yo YFOLISKw 5 SIS JT) (ool 5 Shae il 31 S o Oladnd
oy cnl s OT aadS (gl o b b OS5 5550 53 Olaityd SSTysl om & e oS S S 355 G
pl8) . mlgsT @338 Sl 5 3 S el (OLS S b 2t STyl ¢ S0 Cnadnd oS bl OS5 O g
BT Oljle & Olgte 4 (s Sy & 51 S0 &S iy 6K S gd T s 4 oKa (VY 015
5 OBl ke S8 Sgs , CSREE (S8s i 5o S o5 235 (o pie olez
S O gh Ll e 4SS o Lge |y CSRslacdla o lulis Ol K& (6555 (Y VA1 50Y+ Y 0l e
5 OB) S o ol Ollbalgn milie slinly )3 4T das o Ol IS8 elamrl SlAga 5 ools s 1y S S
d,;gjpéljﬁ}s&m,m@ouﬁquﬁ4?}:muobsl(r-\\)ab&u,J\x}u(nmo\)m
25 JB sk 4 CSR3ICS 5 ¢S, o555 457 5,57 (S (65590 Ologw Caatr 53 (sl aallles (Jls Ol g2 4 ol
Sliaios b 5 ob 4 (WYY OLan 5 g 3 s I5,0E o 56 0BAS (o jume oty 5 b 5 Slajle dgm o 4
53 adlas ¢ el oo (Yo YYOLKes 55, )5,8 b1, @88 & es 5 CSR o oo Kosess Ol oo
5 0L das o Ko amslr 53 1y 0T oKl o878 ¢ CSRle 23 6,8 45 sl Ol e Ol giwy Conior
(Il cpen 53 3,00 LLILIES 8 & gd b 2ie Ojgo 4 CSR &8 Wl esls 0lis Olises 1 (gl (Y YY O Ken
S s L5 o OS5 bl S e Gl 4 das o DL VYY) S8 L okd plonil Sliios

AL amalr Olader 53 L 5 S el & i ) e S0 6l LTS

b sy h At ¥ J9o>

gy Joe

EY'\?QA\}?.U;S—T?Y'\/\Q@M{J; ARRR cﬁy;&b—‘;ﬂ-\;:jf"'\'ebb&aﬁ)r;d'\' cdfﬁ-\llef)}wl:i

,;;;T@TU\J‘YW‘\ QQ\J&A}}:;T&UYU:Y'\V‘QJ&LZ-EY'\/\LQ‘)&“A}‘}NJTSSY'\V‘&l’.-‘gé‘)}i}\;9 C,._.S}‘.M
COLISKan 5 S 5T 1 ¢ OIS 5 Y g 19 A s 5 Jsaie Y2 V40 0L 5 (653BY V4 O elex

AL WINI P COUNPR S P PRL PRSI GUNPREANPR ) 25 LVRGIeSgi FRL)




q e abaaly S LS 8 26y S elatsl O s 26

b g3 duey Vg0

gin s

5P YA OLr 5 YN8 OS5 ST N ol ST 5 5586 VOO 5 08 Yoo e dsls ol
5Ol V8o ge¥ 2 Yo OIen 5 ol Y18 L gl J g 5 ¢ 6V Y0 O 5 sl 14 RGP L IPRIPCON
FRCEA B L RRIFCOUNPRRE SR S JU P S P OVSPIS S TR L P UVWPRT PR ) Y APR(JCONN
OLas 5 sy S YT LS Lo 5 S BT YY ( ollo 55 OLLT e0gma 5V YYOK 53 5 ulet¥ YY Ol 0s

VoYY Ol o) 40 Ken 5 (6,5t YYOLKan 5 LY YY Ol 5 5 gameat¥ VY

s

YOVF Gl S 5 55 YN 0538 5 gm0 5 5 phet¥e v ey 5 oSl o Y (eKidgls 5 5 o0, ¢ V44T 144Y Jls
3 el Yo O 5 &15 ¢ YY) OLKan 5 alY VALK 5 5 536Y IV O Kan 5 4 6419 (K gl
OLan 5 55,555 547 XY O 53 5 aledY 1Y e 53 50 558 5 oo Y2 VN O10n 5 55 ¢ 4Y YV O, s

VYOl s 5 ColSu JTEYYY, (3LT LS 5 sl 5ls Ol SeY oYY

=By S e

Pl 4o

S5 S E S es p i OIST oLl & g HI

S5 S E S eh i SIST 556 e H2

Syl5 S A S eh ke SIST S S s L H3

Syl5 S A S s p ke SIST Wl st & s L HA

3,588 5 2y Cuje p e SILST galaml & gs LHE

D05 S a2y e p aie DS B i o s LHT

Sl S a by Cuge p e Ol SE NS . stens . HB

B CS L by S snie Ol ST wlie g i g . HO




\OYP-\OOF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\J{LA.;-}CﬁJ{'J»A BE] uﬁf 6‘:“&)}3- ‘_gl.aé_)g.l}) \

s N
ol o gs
; S CS O el
S8 L
\ ) I
) N\ l
PP S RGN LW
\ J
( \
PHESPE- PRGN I LS
. J
( \
s S s
. J

BIR (pgehe Joo Y JSh

ORIR (b 09y Y

il o aeliin G b 3 esls (6557 58 oo bl 5 OT (25 5 bl (0 (63,15 Coa w1 Sl Gt
Ghls 5 Al oo Ol g b 55 okl s 5 GME slge ide eS8 Jle LS, 518 Y0 ol (o LT anslr
aaliiy AL oo B PY Jold Sl 6505 08 50 Jgdr Gb 5 B3l gy & oS oeli)S st oS s
(S35 S pds O sme (o3lal 4 s Hlgzr 5 Sl Jlgw Yo Jols (V4AN)J5, Sljle ela! 5 pds & e
Oy 5 Upel) Glojlu Ol aalidwne 555 (0 Joli 1) (plorl s pdy S g 5 (W 6 dy C st
Sl 5l D YY ol (YA Y )R 6 S il y By S o S s py¢ ol Jl g YF il (YooY
Jsl Lidu & L5L oo 2w 55 Jold b aeliin .ol 0 o3linl & S (ol au 8 0 Cab 51 SV pw 4 o Sl
G o aaliiny ols) il oo gmais SV g Juls 0T pgs idny 5 &SG3S 505 DLV Joli s aoliiw o
31l doliin s K 48T Slajle O e anliin UL ¢y S Geisw 53 b 1S 51 Kes ole) bas 4
S g a0l 1y FL5s S GWT L s 8 b ols) 5 (oS 5 bl 5 a8 GWT 05057 Sl eslizal L s o0
el S S gt sl (gl VDY (ol eleml e asliiae s sl VA g6 ela]
el 6 pdy S g asliiw 5 6l ¢ WA SIS el 6 0 C s aeliin sl VI wliags i
) bty SOle Bl o VY 2By o e st (8 5 VYY) Slojle g asliin (gl ¢ t/ADY oo
Azl o B 550 /0 3oyl gen 35 (AVE

G S 40 p S T Jour

EbsS Wl b 4 b a3
0/781 S8 lal C s 1
0/752 @abasl elaz| S s 2
0/718 w53 4 wlazarl o e 3
0/778 S lazrl S e 4
0/851 e (pler| S s 5




" Ot daly LS 8 26y Sy ol S e 30

G S 4o S W T J9u>

Flis S Wl b 4 3 3,
0/721 S e 6
0/702 =) S e 7

9 Sl 4dL.E
3oy T4/ 2 Jslan ,i5 26 (G (LT amsle 1,8 35 Ol 51487 dias o 0L LT s (6 LT anel
—Fr smedy 53 geng ol S S e glyls (ol T anslr 131 adST L das e S5 0515 40325/ 8 5 dzus
o5 8 oslizl smartpls s spss «excel (sla 5! sl s 05057 5 b osls oo jsbate a . yls 13 Jlu Y

Sl

Gt G 400 p @ ¥ Jsur

] el p-value b 4 2 )
b p 0/052 0/155 351 Ol S ey (ke Dl ST (salal S s H1
“wd B Sl 0/153 0/001 15 Olajle &g p e Ol 5 e H2
wo B Sy 0/166 0/08 )l el Sl rte DG IS ol s H3
wo B Sy 0/188 0/00 351 Olejle S gy e SIS g 2 O g H4
b B Sl 0/232 0/00 213 0lejle D et SIS (Jaee s H5
w3 Sy 0/125 0/01 213 Slejle (285 e p e 3T goluadl o g H6
b B hpdy 0/174 0/00 13 03l 265 S e iie SIS G50 e H7
wo by 0/254 0/02 0> Ol (BB Sy ey e Dl ST (B o s H8
wd B Sl 0/153 0/00 2,15 Olejle ) S e DI Al gl S s H9
adp ) 0/015 0/750 2,05 Olejle ) Sy e e DI Jaoe S s H10
as B Sl 0/193 0/00 ol slajle By Cuge e SISOl O el H11

Golslims o 3,05 Olejle & i e Sl ST (g3laml C stns 457 513 a6yl Lo Y slae O 03T
w33 g Olejlr D yed 5 (ol o e (3 lms dlasl) 4z 55 Sl /001 2l

oS (golsline iyl Olole O g gie OISE S 6B E s 45 5ls e (gl Lo SV slee O 03T
2 Sl VO 55 (ale s las g Olejlo D gl 5 G5B Sl s (6p3lme abaly a 55 Sl 2720 ]
il dal s E 1 NOY Dbl O gd ¢ 5B C e dly &S a1 1L

S 5olsline il Olele &g e ST 3N g 457 315 am (kb Yl g 3T
s Sl 2 NVEF 0 el s ,las g g Oljle O gd 9 S S e o (6 yolime el 4 js ol 47005
Wby dal g gl N8P Olejle O gd ¢ M) sty oK 530 L

Golalms o 3,05 Olojle & b o e Sl ST il g o S stans 457 51y a5kt Lo SV slre O 03T



\OYP-\OOF o AFeY QL’I‘MJ Q) n)\a..i' E‘_;)‘JJ.L.«?-_} Cﬁﬁ.’w BE] uﬁf 6‘:“&)}3- ‘_gl.aé_)g.l}) \Y

g hale b ylas s g Olesle O gl 5l gs i Sl s (Soaline alaly 4 5 Sl 2 /0051 S
Wl dal g 131 M Ol O ed ¢ a3 ks S e dl g ESG Eal 1L s Sale /AN

S (Golalire s 53,13 Olajle & gl 5 ade Dl ST Jasee S s 45 515 a5kl SV5lke O ga 3T
Ol B XYY 55 aleylisslas s g Olejle O Led g e S gt o (6 y0kiae eyl 4 j3 ol 47005
RCORA POV P ¥ FHRVA § 1 01 PR WRCTYPS- S PSR JL I P PR W1 [ T Y

o315 Dbl 2By e e SLST (g3laml ) s 4 513 e (kb SV slae O 9o 3T

55 Geleobiaslas ey 2By Cuge 5 ol S e g0k daly s 55 Ll 47001 2aST (5 l5lins
RGPV PR W VAR [ A S RCIE PR W N POt o PRts SR+ N R PCOUM RYAR 1
Lg)bl.:;u%F.JJ\JQL»}LAG:{B)C,%)»J{é@&!j;tgjsléchg}im S 513 ames (bl SVolee 903 T
Caal tAVE 5o dalosbosjlas o () Cuje 5 (556 S s o (6 0bae alasl ) a5 Sl 470031 1208
Wl dal g E I BIAVE 2By o se e 5B e dlg SO a1 BIL o

Golabims o 3,05 Olojle by oo e O SE 3N C e 457 31> am (bl Yo ) ga 3T
Sl +/YOF 55 alesbosplas gy (285 Cose 5 (IO S e s (60l abal ) am 5o Lol /0051 S
RGO PRV PR W RYA ) S RGO P Y NCOW Lot P PR Wit 4 - PR

o )03 Olasle 2By Cuse e O i1 il 55 i S s 45 515 a5kl SVslne O ga 3T

55 Salesbaslan o s ) oo 5wl gn s S s o (3lma dlal) a2 53 el /0 0] aST (g lalne
Wil dal g E B NOY 2y o e 6wl 3 i S g ol g SO Eal I L s Sl /NOY

Solslias o pb.515 Olejle By oo e Sl Jaoee S gans 45 315 a5kl S¥slre O e 3T
Lm0 55 alesbosjlan sy () Cuie 5 ames Sl shen o (603 Lme dlasly a5 ol /0051 S
by dal g gl /N0 Bl o e ¢ dases S s doly oS5 sl 53

Soldlas o 0.0, Ol sl BBy o e p e Ol 51 Ol sl O jel S 513w (gl b SV olee 903 T
sy (BB Cue 5 U8 0 Dyl o ool dlaly e 5o Sl /001 i

S5 domiig Som.0

1) CSR laidlas Js 55k 4 oS ol Olojlo sl 1) Sgd 5 (25 Luje 6,8 S5 U 5,8 50 Gl ol
CSR 2 4) CSR (sl ol s alasly 4 S8, Dyl a5 ST o iU 1) £ 5090 ol gmli s e 58 (ST (0 s 5
2 i ot 30 ¢ Jamme CSR 2 4 ¢ CSR slayl a8 al jr oo ST 0 K8 &S5 265 o 5 ((s5Lua
S Sl Sadil (51l 6K Olgie 4 1) CSR Wb b 0S8 &8 das (0 O s L Ljls (26, Sy sl

b olaes BT Ous 87 Wil eS8 ol p ol Jodll)sus Ll5 o s opl L A8 Ll (26 Coje 5 Ol



W Ot daly LS 8 26y Sy ol S e 30

6 Basl e Lyls & s T oS 80 38 b 5o Ll Ol e &Sl il shate pib ol L s 265 Co s
S8 2By Suje p IS A Soed SIS Sl a8 sbl Sloile (s pdi s lp 1y RSy 5 o
wils S a0 s Saje 8 Gy wlaio 03 Ot Digd a5 Bis L Ol o ol ol KL
5 otl 0D 3550 53 180) (NI CSR 4 (s 4 5 b Ol e ¢35 Sy o bl (s eyl p g ksl
CSR () e 5 il 8 b lles) S8 COR (3ol sacwliny 55 (65,5 3 b 51 OLS 8 bl 5 OLS LIS 6,
Uil 3D (5Ll CSR 5 ((ases plazrl ol 4 a5 gl OS5 525 5 slalss 5 cla ¢SGS) wliwss i
il g3 s OLalll (gl odd s las jlulinl Coley s e 53 (IS0 Sty Ld )y fogd Oladud 6l 55
Cows dy (2B, cle Cuse b S o oSS s OS5 a0 s 0 5ed ol il aziils (Wl 3o i 5 Jases S ¢ SN
Lyl

1Ofolgiw

Lo hags S o3 Glaalgiin Bl (o palr 5 JolS Do) g0 sl e ooy 4 538 gy 8 o8 LT

1335 o &1yl piises L

3,8 53 sy 3y O3l 2By Cuje K3 Sae el e i

3,8 S g e Sl Ded s K5 e Julse i

Sy Do 55 8 LT amelr oSG 5 s sl 5257 5 ba e 3 G .
1S Rl 9 5

a\swcm;d)g&g}g@lrb;lﬁ\ﬂ@ Wlidie 5 4l)gds &S 2i5 185 V;\s)lf,w,{;;uj\@ﬁ.\f
o1 1y ol Sl 5 S5 JlaS”

Al 9 b

3 Gohm Al ot )5 4l OLL DLyl 55 b O 0 oletmd S e pu 3 53 S (oIl - (VWAF) (gl sl
18 o813 ¢l ke

Cod g 5 CoaSl g5 S 0 O pl 5o b OS50 slamt S e g5 4o )3 oS LISl (IYAS) cpeylsital
g

LS (O damOlejle olozr! (6 s S ghome 3 Ikl Y8000 55051l . (V¥4 g gk

055 ¢ ooz pole aelingly (D looes S CBli- 3 (gl 5 (o S0 plemrl S e L(VWWAR) N J g
Fv0,Ledc )T 5ol (N Olojlu ol O s ¢ oloz| 5 SKin 3 gl

G &S5 O ke 163,90 oy ) Plaim ] st G551 3 (Sia 3 Olpde [5G ey (VFM) (el sd e el
M52l o osledh cp g Jlu ¢ olozl o sle aal 25 (Lo 5 ik OleSL

sl s larl slael (mile A 4 a5 b Gl D elarl O gen 561398 e cGlasl ¢ o s
1-28 23 Jls ¢ o508y sike



\OYZ-\0OF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\J{LA.;-}CﬁJ{'J»A BE] uﬁf LS‘:'A)}: ‘_gl.aé_)g.l}) \¥

AP 012l 550 5 Cnio sl (85 o oo (b T (e Sl i 5 e (6 e
Abbas, J.,, & Dogan, E. (2022). The impacts of organizational green culture and corporate social
responsibility on employees’ responsible behaviour towards the society. Environmental Science and
Pollution Research, 29(40), 60024-60034.
Abdelhalim, K., & Eldin, A. G. (2019). Can CSR help achieve sustainable development? Applying a new
assessment model to CSR cases from Egypt. International Journal of Sociology and Social Policy,
39(9/10), 773-795.
Abdullah, Z., & Abdul Aziz, Y. (2013). Institutionalizing corporate social responsibility: effects on
corporate reputation, culture, and legitimacy in Malaysia. Social Responsibility Journal, 9(3), 344-361.
Aggarwal, A., & Saxena, N. (2023). Examining the relationship between corporate social responsibility,
corporate reputation and brand equity in Indian banking industry. Journal of Public Affairs, 23(1), e2838.
Ahn, J., Shamim, A., & Park, J. (2021). Impacts of cruise industry corporate social responsibility
reputation on customers’ loyalty: Mediating role of trust and identification. International Journal of
Hospitality Management, 92, 102706.
Aksak, E. O., Ferguson, M. A., & Duman, S. A. (2016). Corporate social responsibility and CSR fit as
predictors of corporate reputation: A global perspective. Public Relations Review, 42(1), 79-81.
Al Sakkaf, S. Y., Farouk, S., & Abu Elanain, H. M. (2023). Corporate social responsibility towards
education and corporation performance in the UAE: the mediating role of corporation reputation. Social
Responsibility Journal, 19(2), 305-327.
Aupperle, K. E., Carroll, A. B., & Hatfield, J. D. (1985). An empirical examination of the relationship
between corporate social responsibility and profitability. Academy of management Journal, 28(2), 446-
463.
Bacinello, E., Tontini, G., & Alberton, A. (2021). Influence of corporate social responsibility on
sustainable practices of small and medium-sized enterprises: Implications on business performance.
Corporate Social Responsibility and Environmental Management, 28(2), 776-785.
Barney, J. (1991). Firm resources and sustained competitive advantage. Journal of management, 17(1),
99-120.
Barnett, M. L., Jermier, J. M., & Lafferty, B. A. (2006). Corporate reputation: The definitional landscape.
Corporate reputation review, 9, 26-38.
Basu K, Palazzo G. Corporate social responsibility: A process model of sense making [J]. Academy of
Management Review. 2008, 33(1):122-36.
Batool, S., Butt, A., & Niazi, B. (2016). Types of corporate social responsibility practices across the
industry in Pakistan and their effectiveness. In Corporate Responsibility and Stakeholding (pp. 225-246).
Emerald Group Publishing Limited.
Beji, R., Yousfi, O., Loukil, N., & Omri, A. (2021). Board diversity and corporate social responsibility:
Empirical evidence from France. Journal of Business Ethics, 173(1), 133-155.
Beneke, J., Chamberlain, V., Chohan, R., & Neethling, M. (2015). The effect of corporate reputation on
retailer brand equity: A study of two South African grocery chains. Journal of Business and Retail
Management Research, 9(2).
Benitez, J., Ruiz, L., Castillo, A., & Llorens, J. (2020). How corporate social responsibility activities
influence employer reputation: The role of social media capability. Decision Support Systems, 129,
113223.
Berber, N., Aleksi¢, M., Slavi¢, A., & Jelaca, M. S. (2022). The Relationship Between Corporate Social
Responsibility and Corporate Reputation in Serbia. Engineering Economics, 33(3), 232-245.
Bianchi, E., Bruno, J. M., & Sarabia-Sanchez, F. J. (2019). The impact of perceived CSR on corporate
reputation and purchase intention. European journal of management and business economics, 28(3), 206-
221.
Boesso, G., & Michelon, G. (2010). The effects of stakeholder prioritization on corporate financial
performance: An empirical investigation. International Journal of Management, 27(3), 470-579.



\0 Ot daly LS 8 26y Sy ol S e 30

Bagring, P. (2019). The relationship between firm productivity, firm size and CSR objectives for
innovations. Eurasian Business Review, 9(3), 269-297.

Bowen, H. R. (1953). Social Responsibility of the Businessman. New York: Harper and Row.

Bowen, H. R. (1953). Social responsibilities of the businessman. University of lowa Press.

Brammer, S. J., & Pavelin, S. (2006). Corporate reputation and social performance: The importance of fit.
Journal of management studies, 43(3), 435-455.

Broomhill, R. (2007). Corporate Socal responsibility: Key issues and debates.

Brenn, C., & Brgnn, P. S. (2015). A systems approach to understanding how reputation contributes to
competitive advantage. Corporate Reputation Review, 18, 69-86.

Cabral, L. (2016). Living up to expectations: Corporate reputation and persistence of firm performance.
Strategy Science, 1(1), 2-11.

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the moral management of
organizational stakeholders. Business horizons, 34(4), 39-48.

Carroll, A. B. (1999). Corporate social responsibility. Business & Society, 38(3), 268-295.

Carroll, A. B. (2008). A history of corporate social responsibility: concepts and practices. In A. M.
Andrew Crane, D. Matten, J. Moon, & D. Siegel (Eds.), The Oxford handbook of corporate social
responsibility (pp. 19-46). New York: Oxford University Press.

Carroll, A. B. (2021). Corporate social responsibility: Perspectives on the CSR construct’s development
and future. Business & Society, 60(6), 1258-1278.

Carroll, A. B. (1999). Corporate social responsibility: Evolution of a definitional construct. Business &
society, 38(3), 268-295.

Ceglinski, P., & Wisniewska, A. (2016). CSR as a source of competitive advantage: The case study of
Polpharma group. Journal of Corporate Responsibility and Leadership, 3(4), 9-25.

Chen, J., Dong, W., Tong, Y., & Zhang, F. (2020). Corporate philanthropy and corporate misconduct:
Evidence from China. International Review of Economics & Finance, 65, 17-31

Chutkaew, C. (2006). Sustainable Competitive Advantage of Strategic Corporate Social Responsibility in
Thai Companies.

Dhaliwal, D. S., Li, O. Z., Tsang, A., & Yang, Y. G. (2011). Voluntary nonfinancial disclosure and the
cost of equity capital: The initiation of corporate social responsibility reporting. The accounting review,
86(1), 59-100.

Dowling, G. R. (2016). Winning the reputation game: Creating stakeholder value and competitive
advantage. MIT Press.

Dowling, G. R. (1994). Corporate reputations: strategies for developing the corporate brand. (No Title).
Dzupina, M., Koprda, T., & Veselei, A. (2019). The Influence of Corporate Social Responsibility (Csr)
on Brand Equity. Economic and Social Development: Book of Proceedings, 164-174.

Elkington, J. (1998). Partnerships from cannibals with forks: The triple bottom line of 21st-century
business. Environmental quality management, 8(1), 37-51.

Evans, D. M., & CT Smith, A. (2004). Internet sports marketing and competitive advantage for
professional sports clubs: Bridging the gap between theory and practice. International Journal of Sports
Marketing and Sponsorship, 6(2), 9-21

Freeman, R. E., & McVea, J. (2005). A stakeholder approach to strategic management. The Blackwell
handbook of strategic management, 183-201.

Freeman, R. E. (1984, 1984). Strategic management: A stakeholder approach. Pitman.

Gao, Y., Yang, H., & Hafsi, T. (2019). Corporate giving and corporate financial performance: the S-curve
relationship. Asia Pacific Journal of Management, 36, 687-713.

Garcia-Sanchez, I. M., & Garcia-Sanchez, A. (2020). Corporate social responsibility during COVID-19
pandemic. Journal of Open Innovation: Technology, Market, and Complexity, 6(4), 126.

Geng, L., Cui, X., Nazir, R., & Binh An, N. (2022). How do CSR and perceived ethics enhance corporate
reputation and product innovativeness?. Economic research-Ekonomska istrazivanja, 35(1), 5131-5149.
Ghaderi, Z., Mirzapour, M., Henderson, J. C., & Richardson, S. (2019). Corporate social responsibility
and hotel performance: A view from Tehran, Iran. Tourism Management Perspectives, 29, 41-47.



\OYZ-\0OF e AFeY QL’I‘MJ Q) n)\a.i' n‘_;)\»b.L.‘a-}CﬁﬁJw BE] uﬁf LS‘:'A)}: ‘_gl.&é_)g.l}) \¢

Grover, P., Kar, A. K., & llavarasan, P. V. (2019). Impact of corporate social responsibility on
reputation—Insights from tweets on sustainable development goals by CEOs. International journal of
information management, 48, 39-52.

Hall, R. (1993). A framework linking intangible resources and capabiliites to sustainable competitive
advantage. Strategic management journal, 14(8), 607-618.

Han, H., Olya, H. G. T., Untaru, E., Ispas, A., Kim, J., & Kim, W. (2020). Impact of airport green
atmospherics on mental health value, image, and loyalty among visitors and workers. Business Strategy
and the Environment, 29(3), 1186-1198.

Harjoto, M., & Laksmana, I. (2018). The impact of corporate social responsibility on risk taking and firm
value. Journal of business ethics, 151, 353-373.

Hassan, W. (2014). Measuring the impact of CSR Practices on competitive advantage-A Mediation Role
of Reputation and customer satisfaction. International Journal of Business & Management, 9, 109-124.
He, H., & Harris, L. (2020). The impact of Covid-19 pandemic on corporate social responsibility and
marketing philosophy. Journal of business research, 116, 176-182.

Hopkins M. The planetary bargain: Corporate social responsibility matters [M]: Earthscan,2003.

lllia, L., & Balmer, J. M. (2012). Corporate communication and corporate marketing: Their nature,
histories, differences and similarities. Corporate communications: An international journal, 17(4), 415-
433.

Inyang, B. J., Awa, H. O., & Enuoh, R. O. (2011). CSR-HRM nexus: Defining the role engagement of the
human resources professionals. International Journal of Business and Social Science, 2(5), 118-126.
Islam, T., Islam, R., Pitafi, A. H., Xiaobei, L., Rehmani, M., Irfan, M., & Mubarak, M. S. (2021). The
impact of corporate social responsibility on customer loyalty: The mediating role of corporate reputation,
customer satisfaction, and trust. Sustainable Production and Consumption, 25, 123-135.

Jamali, D., & Mirshak, R. (2007). Corporate social responsibility (CSR): Theory and practice in a
developing country context. Journal of business ethics, 72, 243-262.

Javed, M., Rashid, M. A., Hussain, G., & Ali, H. Y. (2020). The effects of corporate social responsibility
on corporate reputation and firm financial performance: Moderating role of responsible leadership.
Corporate Social Responsibility and Environmental Management, 27(3), 1395-1409.

Jeffrey, S., Rosenberg, S., & McCabe, B. (2018). Corporate social responsibility behaviors and corporate
reputation. Social Responsibility Journal, 15(3), 395-408.

Jufri, A., Prasetyo, T. B., Yulianty, P. D., Hadiwibowo, I., Nurudin, A., & Gusman, T. A. (2022). The
Linkage of Perceived CSR, Corporate Reputation, Organizational Commitment, and Purchase Intention.
Acad. J. Interdiscip. Stud, 11, 71.

Keh, H. T., & Xie, Y. (2009). Corporate reputation and customer behavioral intentions: The roles of trust,
identification and commitment. Industrial marketing management, 38(7), 732-742.

Khanzad, Z. G., & Gooyabadi, A. A. (2021). The interplay of csr (corporate social responsibility) and
individual social responsibility (isr) towards enhanced organizational resilience in mncs. Open Journal of
Business and Management, 10(1), 314-336.

Khan, R. U., Salamzadeh, Y., Igbal, Q., & Yang, S. (2022). The impact of customer relationship
management and company reputation on customer loyalty: The mediating role of customer satisfaction.
Journal of Relationship Marketing, 21(1), 1-26.

Khan, Z. U., Ahmad, N., Nazim, Z., & Ramzan, M. (2021). Impact of CSR on corporate reputation,
customer loyalty and organizational performance. Governance and Management Review, 5(2). 195-210.
Khoury G, Rostami J, Turnbull JP. Corporate Social Responsibility: Turning Words into Action [M].
Ottawa: Conference Board of Canada, 1999.

Kim, H., Hur, W. M., & Yeo, J. (2015). Corporate brand trust as a mediator in the relationship between
consumer perception of CSR, corporate hypocrisy, and corporate reputation. Sustainability, 7(4), 3683-
3694.

Kowalczyk, R., & Kucharska, W. (2020). Corporate social responsibility practices incomes and
outcomes: Stakeholders' pressure, culture, employee commitment, corporate reputation, and brand



W Ot daly LS 8 26y Sy ol S e 30

performance. A Polish—-German cross-country study. Corporate Social Responsibility and Environmental
Management, 27(2), 595-615.

Kramer, M. R., & Porter, M. E. (2006). Strategy and society: The link between competitive advantage and
corporate social responsibility. Harvard business review, 84(12), 78-92.

Latapi Agudelo, M. A., J6hannsdottir, L., & Davidsdéttir, B. (2019). A literature review of the history
and evolution of corporate social responsibility. International Journal of Corporate Social Responsibility,
4(1), 1-23.

Lee, M.-D. P. (2008). A review of the theories of corporate social responsibility: Its evolutionary path and
the road ahead. International Journal of Management Reviews, 10(1), 53-73.

Mahmood, S., & Khan, Z. (2023). CSR and customer orientation: a sustainable pathway towards
competitive advantage? A customer’s perspective. Social Responsibility Journal.

Mahmood, A., & Bashir, J. (2020). How does corporate social responsibility transform brand reputation
into brand equity? Economic and noneconomic perspectives of CSR. International Journal of Engineering
Business Management, 12, 1847979020927547.

Mai, N. K., Nguyen, A. K. T., & Nguyen, T. T. (2021). Implementation of corporate social responsibility
strategy to enhance firm reputation and competitive advantage. Journal of Competitiveness, (4).

Makarius, E. E., Stevens, C. E., & Tenhidlg, A. (2017). Tether or stepping stone? The relationship
between perceived external reputation and collective voluntary turnover rates. Organization Studies,
38(12), 1665-1686.

Magbool, S., & Zameer, M. N. (2018). Corporate social responsibility and financial performance: An
empirical analysis of Indian banks. Future Business Journal, 4(1), 84-93.

Marquis, C., & Lee, M. (2013). Who is governing whom? Executives, governance, and the structure of
generosity in large US firms. Strategic Management Journal, 34(4), 483-497.

Matten, D., & Moon, J. (2008). “Implicit” and “explicit” CSR: A conceptual framework for a
comparative understanding of corporate social responsibility. Academy of management Review, 33(2),
404-424.

Matten, D., & Moon, J. (2020). Reflections on the 2018 decade award: The meaning and dynamics of
corporate social responsibility. Academy of management Review, 45(1), 7-28.

McWilliams, A., & Siegel, D. (2001). Corporate social responsibility: A theory of the firm perspective.
Academy of management review, 26(1), 117-127.

Melo, T., & Garrido-Morgado, A. (2012). Corporate reputation: A combination of social responsibility
and industry. Corporate social responsibility and environmental management, 19(1), 11-31.

Miotto, G., Del-Castillo-Feito, C., & Blanco-Gonzalez, A. (2020). Reputation and legitimacy: Key factors
for Higher Education Institutions’ sustained competitive advantage. Journal of Business Research, 112,
342-353.

Mohtsham Saeed, M., & Arshad, F. (2012). Corporate social responsibility as a source of competitive
advantage: The mediating role of social capital and reputational capital. Journal of Database Marketing &
Customer Strategy Management, 19, 219-232.

Moravcikova, K., Stefanikova, L., & Rypakova, M. (2015). CSR reporting as an important tool of CSR
communication. Procedia Economics and finance, 26, 332-338.

Mueller, M., Dos Santos, V. G., & Seuring, S. (2009). The contribution of environmental and social
standards towards ensuring legitimacy in supply chain governance. Journal of Business ethics, 89, 509-
523.

Nelling, E., & Webb, E. (2009). Corporate social responsibility and financial performance: The “virtuous
circle” revisited. Review of Quantitative finance and accounting, 32, 197-209.

Nemeth, J. M. (2008). CSR performance and CSR in marketing: An analysis with reference to UK
retailers and energy providers (Doctoral dissertation, University of Nottingham).

Nyuur, R. B., Ofori, D. F., & Amponsah, M. M. (2019). Corporate social responsibility and competitive
advantage: A developing country perspective. Thunderbird International Business Review, 61(4), 551-
564.



\OYZ-\0OF e AFeY QL’I‘MJ Q) n)\a..i' n‘_;)\J{LA.;-}CﬁJ{'J»A BE] uﬁf LS‘:'A)}: ‘_gl.aé_)g.l}) \A

Panwar, R., Hansen, E., & Anderson, R. (2010). Students' perceptions regarding CSR success of the US
forest products industry. Social Responsibility Journal, 6(1), 18-32.

Pérez-Cornejo, C., de Quevedo-Puente, E., & Wilson, A. (2022). In search of the roots of corporate
reputation management: Being a consistent corporate social performer. Business Ethics, the Environment
& Responsibility, 31(1), 4-16.

Pham, H. S. T., & Tran, H. T. (2020). CSR disclosure and firm performance: The mediating role of
corporate reputation and moderating role of CEO integrity. Journal of Business Research, 120, 127-136.
Pineiro-Chousa, J., Vizcaino-Gonzalez, M., & Lopez-Cabarcos, M. A. (2016). Reputation, game theory
and entrepreneurial sustainability. Sustainability, 8(11), 1196.

Pomering, A., & Johnson, L. W. (2009). Constructing a corporate social responsibility reputation using
corporate image advertising. Australasian Marketing Journal, 17(2), 106-114.

Pons, A., Vintro, C., Rius, J., & Vilaplana, J. (2021). Impact of Corporate Social Responsibility in mining
industries. Resources Policy, 72, 102117.

Porter, M. E., & Kramer, M. R. (2006). Strategy & society: The link between competitive advantage and
corporate social responsibil-ity. Harvard Business Review, 84(12), 78-92.

Progress in research on CSR and the hotel industry (2006-2015). Cornell Hospitality Quarterly, 59(1),
15-38.

Rangkuti, A. A. (2022). PENGARUH CORPORATE SOCIAL RESPONSIBILITY TERHADAP CITRA
PERUSAHAAN PADA BANK SYARIAH INDONESIA MEDAN. Jurnal AKMAMI (Akuntansi
Manajemen Ekonomi), 3(3), 555-568.

Rejoice, O. E., Stephen, O. U., & Oby, O. B. (2019). Relationship between corporate image and
competitive advantage in mobile telecommunication industry in Nigeria. European Journal of Innovative
Business Management, 3, 1-9.

reputation: The mediating role of employee trust. Vikalpa, 43(3), 139-151.

Saeidi, S. P., Sofian, S., Saeidi, P., Saeidi, S. P., & Saaeidi, S. A. (2015). How does corporate social
responsibility contribute to firm financial performance? The mediating role of competitive advantage,
reputation, and customer satisfaction. Journal of business research, 68(2), 341-350.

Sanchez-Torné, I., Moran-Alvarez, J. C., & Pérez-Lopez, J. A. (2020). The importance of corporate social
responsibility in achieving high corporate reputation. Corporate Social Responsibility and Environmental
Management, 27(6), 2692-2700.

Sarjana, S., & Khayati, N. (2017). The Role of Reputation For Achieving Competitive Advantage. 36
(Icbmr), 322-334.

Sarkar, S., & Searcy, C. (2016). Zeitgeist or chameleon? A quantitative analysis of CSR definitions.
Journal of cleaner production, 135, 1423-1435.

Sastararuji, D., & Wottrich, V. H. (2007). Exploring CSR in Sweden, Thailand and Brazil Insights from
the construction industry. Umea University, Sweden, 1-83.

Serra-Cantallops, A., Pefia-Miranda, D. D., Ramdn-Cardona, J., & Martorell-Cunill, O. (2018).

Sheth, H., Hill, C., (2006). Beyond The Game: Corporate Social Responsibility in the Sports Industry,
thesis of the University of North Carolina at Chapel Hill, degree of Master of Arts in the School of
Journalism and Mass Communication.

Siegel, D. S., & Vitaliano, D. F. (2007). An empirical analysis of the strategic use of corporate social
responsibility. Journal of Economics & Management Strategy, 16(3), 773-792.

Smaiziene, I., & Jucevicius, R. (2009). Corporate reputation: Multidisciplinary richness and search for a
relevant definition. Engineering Economics, 62(2).

Smith, N. C. (2003). Corporate social responsibility: whether or how?. California management review,
45(4), 52-76.

Szwajca, D. (2018). Relationship between corporate image and corporate reputation in Polish banking
sector. Oeconomia Copernicana, 9(3), 493-509.

Tetrault Sirsly, C. A., & Lvina, E. (2019). From doing good to looking even better: The dynamics of CSR
and reputation. Business & Society, 58(6), 1234-1266.



\4 Ot daly LS 8 26y Sy ol S e 30

Turker, D. (2009). Measuring corporate social responsibility: A scale development study. Journal of
business ethics, 85, 411-427.

Van Marrewijk, M. (2003). Concepts and definitions of CSR and corporate sustainability: Between
agency and communion. Journal of business ethics, 44, 95-105.

Veh, A., Gobel, M., & Vogel, R. (2019). Corporate reputation in management research: a review of the
literature and assessment of the concept. Business research, 12, 315-353.

Wang, H., Jia, M., & Zhang, Z. (2021). Good deeds done in silence: Stakeholder management and quiet
giving by Chinese firms. Organization Science, 32(3), 649-674.

Wang, S., Liao, Y. K., Wu, W. Y., & Le, K. B. H. (2021). The role of corporate social responsibility
perceptions in brand equity, brand credibility, brand reputation, and purchase intentions. Sustainability,
13(21), 11975.

Yadav, R. S., Dash, S. S., Chakraborty, S., & Kumar, M. (2018). Perceived CSR and corporate

Yan, X., Espinosa-Cristia, J. F., Kumari, K., & Cioca, L. I. (2022). Relationship between corporate social
responsibility, organizational trust, and corporate reputation for sustainable performance. Sustainability,
14(14), 8737.

Yu, H. C., Kuo, L., & Kao, M. F. (2017). The relationship between CSR disclosure and competitive
advantage. Sustainability Accounting, Management and Policy Journal, 12 (4), 642—653.

Zhang, Q., Cao, M., Zhang, F., Liu, J., & Li, X. (2020). Effects of corporate social responsibility on
customer satisfaction and organizational attractiveness: A signaling perspective. Business ethics: A
European review, 29(1), 20-34.

Zhao, W., & Zhang, Z. (2020). How and when does corporate giving lead to getting? An investigation of
the relationship between corporate philanthropy and relative competitive performance from a micro-
process perspective. Journal of Business Ethics, 166, 425-440.

Zhao, C., Guo, J., & Qu, X. (2021). Stock market reaction to corporate philanthropic response and
silence: does charity style matter?. Applied Economics Letters, 28(16), 1344-1350.

Zhu, Y., Sun, L. Y., & Leung, A. S. (2014). Corporate social responsibility, firm reputation, and firm
performance: The role of ethical leadership. Asia Pacific Journal of Management, 31, 925-947.

Zhu, D., & Tan, K. H. (2008). Issues and challenges of CSR practices in textile industry: an empirical
study in Suzhou, China. International Journal of Management and Enterprise Development, 5(6), 759-
772,

Zimon, G., Arianpoor, A., & Salehi, M. (2022). Sustainability reporting and corporate reputation: the
moderating effect of CEO opportunistic behavior. Sustainability, 14(3), 1257.



