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Investigating the relationship between the quality of services
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Abstract

The quality of services provided can be one of the most important factors affecting customer
loyalty, bodybuilding clubs to attract customers and also provide a basis for customers to re-
use their services and gain profitability compared to others. Sports centers compete. The
purpose of this study was to investigate the effect of quality of services provided on the sense
of loyalty of customers of Ardabil bodybuilding clubs. The present study was a field study and
its statistical population was all customers of bodybuilding clubs in Ardabil. 338 people from
this community were randomly selected as a sample. The standard China Liu questionnaire
was used to collect data, the content and face validity of which were confirmed by expert
professors, and the reliability of the instrument was obtained through Cronbach's alpha
coefficient (a = 0.98). Due to the average quality of service and customer loyalty, it was
observed that both indicators had a favorable level among athletes. The results also showed
that the correlation between the two quality indicators presented in gyms and customer loyalty
of these clubs was significant (P <0.05) and positive. According to the findings and
observations of managers and club owners, bodybuilding clubs should know what effect it has
on customers based on satisfaction and understanding of their management and services
provided and its quality. Their behavioral loyalty results.

Keywords

service quality, loyalty, customer, bodybuilding club
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