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Examining the effect of brand betrayal on post-purchase regret
with the role of brand relationship intervention.

Mir Hossein Hossein Zadeh !

Abstract

This research was conducted with the aim of investigating the effect of brand betrayal on post-purchase
regret with the intervening role of brand relationship duration. The current research is applied in terms
of purpose and descriptive research in terms of survey method based on structural equation modeling.
The statistical population of this research includes the users of Digikala application in the city of
Nazarabad in the second six months of 1401, and 240 of these people were selected as a sample
according to Klein's rule (2011). For data collection, the standard questionnaire in Shamni et al.'s
research (2022) with 16 questions was used. The divergent and convergent validity of the above
instrument was confirmed. Reliability was also investigated by Cronbach's alpha test and composite
reliability test. The software used were Spss version 26 and smart pls version 3. Finally, the results of
data analysis at a confidence level of 0.95 and an error level of 0.05 showed brand betrayal on regret
after purchase with a path coefficient of 0.362 and a significance of 4.668 at a confidence level of 95%
and an error level 0.05 is effective. Also, the variable of duration of relationship with the brand cannot
be found as a moderator between brand betrayal and regret after purchase.

Keywords

brand betrayal, regret after purchase, duration of relationship with the brand.
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